Breukelen employs Flemish promotion campaign

Flanders has been conducting the campaign Met belgerinkel naar de winkel since 2002. In 2006 155 towns are participating in this campaign (see also Fietsverkeer 11, pag. 14-15). Breukelen is the first Dutch town to import this Flemish campaign - as part of its air quality policy.

The cause for Breukelen to introduce the promotion campaign was very practical: busy car traffic on the Straatweg, parallel to the A2 highway and as such very susceptible to rat-run traffic (44% is through traffic), causes air quality standards to be exceeded. In the December, 2005 Luchtkwaliteitsplan Breukelen several drastic measures are listed. The Straatweg is to become a 30 km/h road and in addition dosing measures are considered. The plan strongly emphasises local car traffic. Conclusions are that 25% of all traffic on the Straatweg concerns ‘short trips’ and that 53% of traffic destined for the town centre originates in Breukelen. This percentage should be lower, as these distances can easily be covered by bicycle. Good bicycle policies (‘good and fast bicycle routes, well-organised intersections and sufficient parking facilities’), parking policies (expansion of paid car parking zones and hiking parking rates) may effectuate this, but education and communication play a part as well: the plan proposes a number of campaigns, not solely aimed at bicycle use.

Stamps

Met belgerinkel naar de winkel was the first campaign. It was conducted in May and June of 2006 by IVN-consulentschap Utrecht on behalf of Breukelen. When visiting the 43 participating shops by bicycle in these months, inhabitants received a stamp. A full card of ten stamps (one for each visit by bicycle) gave them a chance at winning several cycling prices.

550 full stamp cards have been turned in, implying 5.500 shop visits. Over two hundred people have provided tips on the cards on how local authorities may improve cycling policies. Most of these concern improvements in paving, more and better parking facilities and priority and safety in the village.

Simon Miske, the civil servant behind the air quality plan and the Breukelen campaigns, is not a traffic engineer but has a background in nature conservancy and environmental communications. 

He feels that background may have played a part in the measures chosen. ‘I believe behavioural campaigns may be effective, even though these have to continue for some years.’

Breukelen will therefore continue this and other campaigns, in part because it was favourably received by both participating cyclists and retailers. Of both groups 80-90% is satisfied about this year and will again participate next year.

Miske does have some improvements scheduled for next year. For instance more and better information about the meaning of the campaign, making collecting stamps in supermarkets easier and trying to hold the attention, in particular since retailers forgot to hand out stamp cards after the first weeks.

Simon Miske in the Breukelen town centre

The Flemish campaign website www.belgerinkel.be sports a nifty calculation module. The 550 stamp cards in Breukelen would have resulted in 2.420 kilos of CO2- reduction, € 3.509 on saved car costs and € 5.566 on ‘savings social costs of car traffic’.

For that matter, the campaign evoked much more response last year in the average Flemish town as it did in Breukelen: on average 1.860 filled cards per town, in the same amount of time. For a village the size of Breukelen (population approx. 10.000) 5.500 bicycle trips is not much anyway: 10.000 average Dutchmen make some 90.000 short trips by bicycle for shopping purposes in two months’ time.
